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Chinese Entrepreneurship in Context

Abstract

This paper is an attempt to join the current research on the Chinese
entrepreneurial ethic on two counts. First, we shall review the literature
and identify the ambiguities in the current conceptualizations of Chinese
entrepreneurial ethic. It is our suggestion that there exists the tension
between, on the one hand, an emphasis on strategizing behaviour and, on
the other, a tendency to insist on a culturalist collimation in the current
discussion. We shall contend that existing research largely supports the
strategic perspective. Furthermore, it is argued that, in order to grasp the
meaning of Chinese entrepreneurship, one must place it in its social
context and see it not as a value for defining ends of actions but as a tool
for developing action strategies. Secondly, drawing upon survey data on
social mobility in contemporary Hong Kong, we shall examine the con-
struction of the Chinese entrepreneurial strategy in the context of social
stratification and opportunity structure. Our findings suggest that entre-
preneurship can best be conceived as an option of mobility strategy in an
economy characterized by rapid growth and the predominance of small
business. Moreover, in our analysis of entrepreneurship as a mobility
strategy, we shall point out that running a small business is by no means
the only channel of social mobility in contemporary Hong Kong. Equally
important is the strategy of credentialism and bureaucratic career. By
placing the Chinese entrepreneurial ethic in its social context, we are able
to see its connection with other strategies of social advancement.

epeatedly we have seen research findings suggesting that the

Chinese populations in Taiwan and Hong Kong (see, for ex-
ample, Gates, 1979; Harrell, 1985; Shieh, 1989 and 1992; Stites,
1985; Wong, 1986 and 1988a), and Overseas Chinese in various
parts of the world (for instance, India, see Basu, 1991; and for a
general review, see Mackie, 1992) have strong drives towards
self-employment. There exists, as contended by various research-
ers of Chinese economic culture and behaviour, an entrepreneur-
ial ethic shared by the Chinese, which constitutes an important
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driving force underlying the phenomenal growth of the econo-
mies of Taiwan and Hong Kong and the economic achievement of
the Overseas Chinese communities. Although these researchers
have not come to any agreement concerning how such an entre-
preneurial ethic should be conceptualized, they do unanimously
regard the Chinese as having the orientation to place high value
on running one’s own business. Entrepreneurship is, indeed, “a
way of life” for the Chinese (Basu, 1991:236).

This paper is an attempt to join the current research on the
Chinese entrepreneurial ethic on two counis. First, we shall re-
view the literature and identify the ambiguities in the current
conceptualizations of Chinese entrepreneurial ethic. It is our sug-
gestion that there exists in the current discussion the tension be-
tween, on the one hand, an emphasis on the aspect of strategizing
in the concept of entrepreneurship and, on the other, a tendency
towards a more culturalist collimation. We shall contend that
existing research largely supports the strategic perspective. Fur-
thermore, at the theoretical level, it is also argued that in order to
grasp the meaning of Chinese entrepreneurship, one must place it
in its social context and see if not as a value for defining ends of
actions but as a tool for developing action strategies (cf.,
Granovetter, 1985; Swidler, 1986). Secondly, drawing upon survey
data on social mobility in contemporary Hong Kong,' we shall
examine the construction of the Chinese entrepreneurial strategy
in the context of social stratification and opportunity structure.
Our findings suggest that entrepreneurship can best be conceived
as an option of mobility strategy in an economy characterized by
rapid growth and the predominance of small production and
business units. Moreover, in our analysis of entrepreneurship as a
mobility strategy, we shall point out that running a small business
is by no means the only channel of social mobility in contempo-
rary Hong Kong. Equally important is the strategy of credential-
jsm and bureaucratic career. By placing the Chinese
entrepreneurial ethic in its social context, we are able fo see its
connection with other strategies of social advancement.
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Entrepreneurial Ethics: Values or Strategies?

One of the attractive elements of the notion of entrepreneurship is
that it captures the dialectics of structure and action. It serves as “a
kind of fulcrum between two theories — the structural, based on
institutions, and the cultural based on sociocultural values”
(Redding, 1988:102). This emphasis on the interplay of structural
and cultural factors is well reflected in the existing literature. So,
despite his emphasis on the cultural dimension of the question, as
indicated by the book title The Spirit of Chinese Capifalism (1990),
Redding has no hesitation in noting the relevance of the socio-
economic environment of the Overseas Chinese comrnunities to
the structuring of economic orientation and behaviour and the
significance of the institutional legacy of China for the perpetua-
tion of personalism and paternalism in Chinese business organi-
zations. Similarly, in his discussion of the connections between
Chinese culture and the modernization of Hong Kong, Wong
(1986:320-4} is quick to identify the “structural features of Hong
Kong society,” which are conducive to channelling Chinese cul-
tural values in the direction of economic development. These
structural features inciude the refugee background of the post-
war population, colonialism and what he has labelled as “urban-
ism by default.” In Wong’'s analysis, the Chinese economic culture
is both a dependent and an independent variable in the explana-
tion of Hong Kong's economic success. On the one hand, the
social setting of Hong Kong releases the economic dynamics in-
herent in traditional Chinese cultural values. On the other, cul-
tural values, as expressed in the organization of Chinese firms,
facilitate economic growth and modernization.

However, upon closer scrutiny, this balance of structural and
cultural accounts is more apparent than real. Among students of
Chinese economic culture and behavious, there are differences in
terms of their conceptualization of Chinese entrepreneurship.
First, there are students who conceive Chinese entrepreneurship
essentially as a set of cultural values and normative orientations.
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Secondly, there are researchers emphasizing more the aspect of
strategizing in the concept of the Chinese entrepreneurial ethic.
While there is, perhaps, no point for us to make the normative and
the strategic aspects mutually exclusive, it is important fo recog-
nize the theoretical implications of the different conceptions of the
Chinese entrepreneurial ethic.

Before coming to the review of different conceptions of the
Chinese entrepreneurial ethic, it should be noted that the cul-
turalist approach, in general, aims at a more ambitious project of
explaining the patterns of the Chinese family firm (see, for exam-
ple, Wong, 1986 and 1988a) or those of Chinese management and
business organization (Redding, 1990) than the narrower notion
of Chinese entrepreneurship — mainly referring to the motivation
of starting one’s business and self-employment’ — we are discuss-
ing here. In the culturalist thesis, the inclination towards self-em-
ployment is only one of the many components of the Chinese
economic culture. Moreover, the meaning of self-employment
needs to be understood in the wider context of Chinese economic
values, Here Wong’s discussion of “entrepreneurial familism”
may serve to illustrate the arguments of the culturalist thesis. By
“entrepreneurial familism,” Wong refers to an ethos which “in-
volves the family as the basic unit of economic competition” and
promotes an orientation towards autonomy and proprietorship
(19884:170-1). This family-based normative orientation provides
“the impetus for innovation and the support for risk-taking.”

So, in this depiction of the Chinese family firm, there are two
sides to “entrepreneurial familism.” On the one hand, the drive
towards self-employment, in its turn, promotes economic compe-
tition and cultivates economic dynamism in Hong Kong society.
On the other, it brings about the consequence of “an abundant
supply of entrepreneurs with an acute shortage of dedicated man-
agers” (Wong, 1988b:143). The tendency for employees to move
on to setting up their own business creates a centrifugal force
within the Chinese firm. Consequently, the Chinese family firm
tends to develop a highly centralized decision-making system,
with limited delegation of authority to professional managers.

Chinese Entrepreneurship in Context 5

This, at least partially, explains the organizational form assumed
by most Chinese family firms.

The question of the Chinese family firm falls outside the scope
of our present discussion, What intrigues us here concerns the
culturalist treatment of this entrepreneurial drive. Wong relates
this to the traditional conceptions of equalities among brothers
and the individual’s effort for social advancement, The inclination
towards self-employment

is partly engendered by the Chinese family system which
recognizes brothers as independent and equal claimants of
the fia estate. Most Chinese males can look forward to the
day when they will have their own portion of the family
estate and become a separate family head. But the preference
for self-employment, it seems, is also shaped by the
longstanding Chinese cultural assumption that men are
“naturally equal,” meaning that they possess common attri-
butes at birth. Social inequalities appear, according to most
classical Chinese philosophers, because some people can bet-
ter realize their potentials through their own efforts, espe-
cially by means of education. This conception of man
buttressed the traditional Chinese system of social stratifica-
tion where a strictly hierarchical structure coexisted with an
ideology upholding the virtue of bettering oneself and the
reward of social advancement. (Wong, 1988b:143)

In his recent work, Wong attempts to go another step further.
Instead of drawing parallels between the drive towards self-em-
ployment and the traditional values of equality among brothers
and the notion of social advancement by individual efforts, Wong
argues for a case of socio-psychological sources of the economic
vitality of contemporary Hong Kong (1988c and 1992). Echoing
Weber's Protestant ethic thesis, Wong contends that the anxieties
underlying the refugee mentality, which is conditioned by the
uncertainties of the future of Hong Kong, have driven the Chinese
population of Hong Kong to hard work, thirst for education and
constant vigilance. Very much like Calvin’s followers, the Hong
Kong Chinese react to their deep anxieties by economic dyna-
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mism. The drive for self-employment can be understood in the
light of this state of social psychology.

Whereas Wong focusses on the normative as well as the socio-
psychological aspects of the Chinese entrepreneurial ethic, others
(Gates, 1979; Harrell, 1985; Shieh, 1989; Stites, 1985} place more
emphasis on the side of strategizing. On the surface, the two
approaches look more or less alike. They all see the jiz as the
driving mechanism behind the development of Chinese entrepre-
neurship. Moreover, some researchers of Chinese economic
behaviour also define the entrepreneurial strategy as a cultural
issue. For instance, Harrell (1985:215) phrases his research prob-
lem in the following way:

The issue in question is a cultural one: Not why do people
work, in general, which is presumably always a combination
of perceived material rewards and perceived conformity to
cultural values, but why do Chinese and non-Chinese alike
perceive Chinese as working particularly or unusually hard,
either to achieve cultural conformity or to gain material
wealth?

But then when he moves on to the analysis of this entrepreneurial
ethic, the conclusion is that “Chinese will work hard when they
see possible long-term benefits, in terms of improved material
conditions and/ or security, for a group with which they identify”
(ibid.:217). In other words, hard work and entrepreneurship are
not really seen in terms of a moral or religious “calling.” Rather, it
is the worldly concerns of economic benefits and security which
provide the impetus for entrepreneurial ventures.

Similarly, in his discussion of Taiwanese industrial workers’
attitudes towards work, Stites draws our attention to the fact that
“work is viewed as a temporary part in a career and a means to
eventual entrepreneurship” (1985:242). Entrepreneurship is a
strategy whereby the industrial workers can escape from work-
place hardship and economic insecurity. The family is the locus of
economic security ~ while the strategy of self-employment is
intended to serve familial interests, the family, in turn, mobilizes
resources to support entrepreneurship.
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The strategizing aspect of the entrepreneurial ethic also con-
stitutes the leading themes of the works of Gates (1979; also see
1992:182-3) and Shieh (1989). Both of them relate entrepreneurship
to social stratification and mobility strategy. For Gates, the dy-
namics of the petty bourgeois family economy have givenrise toa
group of part-time proletariat who accept the low wages paid by
factories in the early stage of their work lives and eventually
return to either inheriting their parents’ small business and/or
production units or launching their own petty bourgeois careers.
Gates describes this phenomenon as the “self-exploitation of the
petty bourgeoisie.” The petty bourgeoisie in Taiwan draw upon
the resources provided by their family members to run their busi-
nesses. When manpower is abundant or temporarily not required
for the family business, sons and daughters of these petty bour-
geois families are released for low paid jobs in various industries.
But their engagement in industrial employment is only transitory.
Their destiny, or more precisely their expectation, is of running
one’s family business.

Connecting Culture and Action

Our review of the current discussion of Chinese entrepreneurship
shows that there are mainly two different approaches to the inter-
pretation of the meanings of the entrepreneurial ethic. At present,
the two different interpretations of entrepreneurial ethic have
been largely subsumed under the umbrella term “culture.” How-
ever, as we have suggested earlier, upon closer scrutiny, they
represent entirely different understandings of the causal connec-
tions between culture and action. At this point, it is interesting to
note that discussions revolving around the issue of Chinese entre-
preneurship echo debates growing out of contemporary interpre-
tations of Weber's conception of the capitalist ethic. The crux of
the matter concerns the nature of cultural explanation.

There should be no need for us to dwell on Weber’s argu-
ments in his classics The Protestant Ethic and the Spirit of Capitalism
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(1930). In essence, the mode of explanation in The Protestant Ethic
and the Spirit of Capitalism is psychological (Marshall, 1982:97;
Torrance, 1974). “Psychological sanctions” provide the key to un-
derstand the connections between two cultural phenomena, ie.
ascetic Protestantism and the spirit of capitalism. After arguing
that the spirit of capitalism, which replaces the fraditionalistic
ethos, is a necessary condition for the emergence of rational capi-
talism, Weber proceeds to identify the origin of the capitalist spirit
in the religious ideas of the Reformation. The Calvinist doctrines
are found to be pertinent to explaining the rise of the capitalist
spirit because the former create the psychological impulses which
will, in their turn, bring about a pattern of economic behaviour of
seeking profit in a rational and systematic manner. The anxieties
evoked by the Calvinist doctrines of predestination constitute the
motivational mechanism for linking religious ideas up with “in-
tense worldly activities.”

The problems of Weber’s Protestant ethic thesis are many (see
Marshall, 1982 for a review). What is most pertinent to our present
discussion is that the aforementioned psychological explanation
simply fails to provide the intermediate linkages between the two
macro-cultural constructs — parallels between ascetic Protestant-
ism and the capitalist spirit are drawn without specifying the
material mechanisms through which culture and action are con-
nected. Indeed, in his later work on the Protestant sects {(Weber,
1948), Weber made an obvious move away from simplistic psy-
chological motivation explanation and turned to recognize the
pertinence of social context as determinant of the affinity between
religious ideas and economic behaviour. As noted by Torrance
(1974:132-3), while The Profestant Sects and the Spirit of Capitalism
does not reject the psychological argument in the earlier Protes-
tant ethic thesis, “it subordinates it to a definitely sociological
one.” The link between religious ideas and economic behaviour is
no longer the psychological anxieties evoked by the doctrine of

predestination, but the social need of proving oneself before one’s -

fellow sectaries. The significance of this turn to group identifica-
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tion is that it marks a new theoretical departure — social causality
is introduced to relate Calvinism and the spirit of capitalism.

Whether Weber has at the end of his career made a materialist
turn or otherwise is a matter of interpretation (for such a view, see
Collins, 1980). The point we intend to make is that Weber's efforts
at searching for social causality in his explanation of the connec-
tions between religious ideas and economic values reflect his
awareness of the problems of a psychological analysis. Indeed,
even in The Protestant Ethic and the Spirit of Capitalism, Weber is
well aware of the issue that “the ethos of ascetic Protestantism
outlast its ideas” (Swidler, 1986:276):

The Puritan wanted to work in a calling; we are forced to do
so. For when asceticism was carried out of monastic cells into
everyday life, and began to dominate worldly morality, it
did its part in building the tremendous cosmos of the mod-
ern economic order. This order is now bound to the technical
and economic conditions of machine production which to-
day determine the lives of all the individuals who are born
into this mechanism, not only those directly concerned with
economic acquisition, with irresistible force, Perhaps it will
so determine them until the last ton of fossilized coal is
burnt. (Weber, 1930:181)

True, it is Weber’s intention to examine the ascetic Protestantism
of the late sixteenth and seventeenth centuries and the origin of
rational capitalism, and not economic values and behaviour there-
after. But the point is that, given the recognition of the impacts of
religious ideas on the constitution of the capitalist-economic order
and the over-determination of the latter on subsequent develop-
ment of economic values and behaviour, the Protestant ethic the-
sis can no longer be posed in its original way and abstracted out of
the context of contemporary capitalist economies. In other words,
should we be interested in the question of the motivation behind
contemporary entrepreneurship, we need to investigate not so
much religious doctrines or moral texts of the distant past as the
meanings behind economic actions in context {Marshall,
1982:111ff; also comipare Granovetter, 1985). Weber has been criti-
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cized for treating religious texts as if they were the authentic
motives of the Protestant capitalists in the sixteenth and seven-
teenth centuries. This problem will become more acute if the same
conflation of religious ideas and meanings of economic actions is
practised in the analysis of entrepreneurship in contemporary
capitalist economies wherein, in Weber’s own words, the eco-
nomic subjects are selected “through a process of economic sur-
vival of the fittest” (Weber, 1930:55).

So far we have argued that the psychological thesis is inade-
quate at explaining the connections between religious ideas and
economic behaviour. However, neither is it clear how Weber
would have developed his idea of social causality in relating cul-
tural values and economic actions. Here our concern is not to give
yet another interpretation of “what did Weber really say” about
the development of capitalism. Rather, we suggest that there are
hints in Weber’s writings pointing fo a sociological, rather than
psychological, explanation of the entrepreneurial strategy. To re-
capitulate our critique of the psychological thesis, its inadequacy
lies primarily in the failure to grasp the motivations and meanings
behind the actions of the capitalists. In order to make sense of
entrepreneurial strategies, we need to take the embeddedness of
economic actions seriously. That is, we need to relate the eco-
nomic actions of the capitalists to their structural positions as well
as to the economic context wherein their actions are undertaken
(for a different way to disentangle various dimensions of the
embeddedness of economic actions, see Zukin and DiMaggio,
1990). At this point it is interesting to see how Molley’s (1980)
non-Parsonian interpretation of Weber’s The Religion of China
(1964) can help illustrate the significance of structural position as
well as social context in the structuring of economic action,
Briefly, Molley argues that the “Parsons-through-Yang” interpre-
tation of the text greatly simplifies Weber’s arguments — juxta-
posing China and Western rational capitalist sccieties, the former
is found to possess no less favourable material conditions for the
development of capitalism; Confucianism and, to a lesser extent,
Taoism and Buddhism are thus deduced as the unfavourable
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conditions blocking China’s path to rational capitalist develop-
ment. Instead of reiterating the simplistic normative account,
Molley suggests that the key to an understanding of the causal
mechanism between religion and economic actions is the distinc-
tion which Weber has made between practical ethics and eco-
nomic ethics. The question, then, is how these two kinds of ethics
interact in the context of the interconnected “material” and
“ideal” factors. And his answer to this question is the “elective
affinity” between the Chinese literati and Confucianism — the
former appropriate Confucianism as a status ethic and their inter-
est situations in a patrimonial bureaucracy constitute the “direc-
tive elements” in shaping Confucianism in the direction of
“secular rationalism.” In short, it is the status situation of the
Chinese literati and the concomitant life chances under patrimo-
nial domination that form the intermediate linkages connecting
religious ideas and economic actions in traditional China.

To relate our review of the Protestant ethic thesis back to our
discussion of the concept of entrepreneurial strategy, it is our
contention that the culturalist approach is far from adequate to
explain the connections between cultural values and economic
actions. The idea of the embeddedness of economic actions points
to a new direction in the interpretation of the entrepreneurial
ethic. If cultural values really matter, they are pertinent not in the
sense that values define the ends of economic actions, but rather
they provide some actors with the “tool kit” (or repertoire) (com-
pare Swidler, 1986:277) from which they select certain elements
for organizing their actions. But then, of course, while recognizing
the autonomy of culture, the ways culture constitutes our strate-
gies of actions are by no means random. As argued earlier, in
order to grasp the meaning behind economic action, we need to
identify the structural and contextual factors which are shaping
the economic concerns of the actors. And this, again, relates back
to the Weberian problematics — the class situations and the life
chances of individuals in given economic contexts. It should be
noted that the emphasis on class positions does not necessarily
entail a class reductionist argument. Economic strategies are not
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simply determined by class positions. Class matters, but its effects
cannot be abstracted from the broader socio-economic context in
which individuals attempt to move across class boundaries and
find their own paths of social advancement. In short, we bring
class analysis into the study of entrepreneurial strategy not in the
sense of putting forth a class determinist framework, but rather
that of showing how classes and the class structure operate as the
structural and contextual background shaping entrepreneurship
as a form of economic strategy.

()pportunities for Entrepreneurship

To follow our earlier review of the concept of entrepreneurship,
here in this section we shall examine the construction of the Chi-
nese entrepreneurial strategy in the context of social stratification
and opportunity structure of contemporary Hong Kong. Like the
economy of other “little dragons” in the region, the economy of
Hong Kong has experienced phenomenal growth since the post-
war years. The reason for the success of the colonial economy,
particularly its manufacturing industries, partly lies in its articula-
tion with the world economy through international subcontract-
ing (Chu, 1988; Landsberg, 1979; Lui and Chiu, 1993) and trading
activities. However, it is also important to note that local manufac-
turers and business groups have always been quick to respond to
the changing economic environment and to seize the opportuni-
ties of developing their businesses. So, in the following discussion
of opportunities for entrepreneurial attempts, the Hong Kong
Chinese entrepreneurship should best be seen as more than an
outcome of a pre-existing opportunity structure. Entrepreneur-
ship is both constituted and constitutive. It is constituted by the
existing social structure and, in its turn, structures the business
environment for entrepreneurial ventures.

As a result of such rapid development of the economy, oppor-
tunities have been created for social mobility. Differently put,
rapid economic expansion brings about the loosening of the social
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structure and creates new positions open to competition. Else-
where we have analysed the overall pattern of social mobility in
contemporary Hong Kong (Wong and Lui, 1992a). What is perti-
nent to our present discussion can be briefly summarized under
two points. First, a large measure of inter-generational social mo-
bility in contemporary Hong Kong is due to structural mobility,
i.e. mobility as a result of the expansion and the restructuring of
the economy. In other words, structural changes of the economy-
have created vacancies for a significant portion of the people of
Hong Kong to move to class positions different from their fathers”.
Secondly, class differences notwithstanding, there are opportuni-
ties and openness in Hong Kong society which allow people to
cross class boundaries and to pursue advancement in climbing up
the social ladder. Without going further into the discussion of the
openness and fluidity of Hong Kong society, it suffices here to say
that class origins do not form unsurpassable hurdles for social
mobility. And such a general description of the structuring of
social mobility is an important background for us to understand
the notion of entrepreneurship in contemporary Hong Kong.
Since our interest here concerns the desire for running one’s
own business, we shall concentrate on the social background of
the entrepreneurs instead of dwelling upon social mobility in class
terms. Table 1 gives a summary of the outflows and inflows of
people categorized according to their employment statuses. Fo-
cussing on the small employers (i.e. employers employing less
than 20 persons) and the self-employed, it is evident that the Hong
Kong Chinese entrepreneurs mainly come from two socio-eco-
nomic types — from families with entrepreneurial experiences
(that is, self-recruitment) or simply moving up from the rank of
employees. For the small employers, 38.7 per cent of them come
from the same background and 8.1 per cent from the self-em-
ployed origin. It is interesting to observe that only 4.8 per cent of
the small employers come from families of employer status em-
ploying 20 or more persons and almost half of them (46.8 per cent)
experience upward mobility from the employee origin. A similar
pattern is found in the inflow of the self-employed — 43.9 per cent
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coming from the background of small employers and self-em-
ployment and 53.7 per cent from that of employees.

Table 1 Inter~generational Mobility in Terms of
Employment Status

Origin Destination Total

Employer Employer Self- Manager Employee
employing employing employed
20 ormore  less than

persens 20 persons

Emplover 11.8 17.6 0.0 11.8 58.8 100.0

employing 133 4.8 0.9 33 1.7

20 or more

persons

Employer 1.3 15.5 52 12.3 65.7 100.0

employing 133 38.7 19.5 317 17.7

less than

20 persons

Self- 30 5.1 101 1.0 80.8 160.0

empioyed 20.0 8.1 244 1.7 13.9

Manager 0.0 4.6 4.6 31.8 59.0 100.0

0.0 1.6 24 11.7 2.3

Employee 1.7 6.3 4.8 6.7 80.5 100.0
534 46.8 53.7 51.6 64.4

Total 160.¢ 100.0 166.0 100.0 166.0

Source: 1989 Social Mobility Study.

However, the inflow statistics only show one side of the com-
position of the Hong Kong Chinese entrepreneurs. In terms of
outflows, slightly more than 10 per cent (11.1 per cent) of those
from the origin of employee status are able to attain the statuses of
small employers and self-employed. But then when we observe
the mobility pattern of those with family experience in small
business entrepreneurship, it is evident that, compared with peo-
ple of other origins, there is a stronger tendency for them to retain
their entrepreneurial origins. The 15.5 per cent of those with their
fathers being small employers end up running their own small
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business. Despite that, quite a significant portion (80.8 per cent) of
those from the self-employed families move down to the status of
employees, still about one-tenth (10.1 per cent) of them become
self-employed.

The mobility opportunities for movements into self-employ-
ment and the status of small employer are more revealing in the
inflow and outflow patterns of intra-generational mobility (see
Table 2). Indeed, the mobility pattern shown in Table 1, especially
movements in and out of self-employment and small employers,
is conditioned by the fact that most of the respondents’ fathers
had their jobs in mainland China before the establishment of the
Communist rule, which was an economy having a relatively large
sector of petty commodity production and informal trading. So,
for inter-generational mobility, given that the fathers and sons
participate in two rather different economies, a significant propoz-
tion of the latter have been “structurally forced out” of their petty
bourgeois and small employer origins (also see Mitchell, 1969:137-
50). Table 2, which is about intra-generational mobility in terms of
employment status, tells a different story. In the course of their
career development, our respondents have witnessed an expan-
sion of opportunities for entrepreneurship. In terms of inflow,
about 90 per cent of those respondents coming from the employ-
ment status of employee have edged into the leagues of self-em-
ployment and small employers. And in the outflow pattern, while
those who started their careers with entrepreneurial activities
show their ability to retain their positions, nearly 15 per cent (14.4
per cent) of the employees have made their way into entrepre-
neurial ventures.
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Table 2 Intra-generational Mobility in Terms of
Employment Status

First job Current job Total

Employer Employer Self- Manager Employee
employing employing employed
20 ormore  less than

persens 20 persons

Employer 0.0 0.0 0.0 0.0 100.0 100.0

employing 0.0 0.0 0.0 0.0 0.2

20 or more

persons

Employer 0.0 30.0 200 0.0 50.0 100.0

employing 0.0 4.6 4.1 0.0 0.9

less than

20 persons

Self- 0.0 8.0 12.0 0.0 80.0 100.0

employed 6.0 31 6.1 0.0 3.4

Manager 8.3 0.0 0.0 66.7 25.0 100.0

6.3 6.0 0.6 154 0.5

Employee 2.1 83 6.1 6.1 T4 1060.0
93.7 92,3 89.8 84.6 95.0

Total 100.0 100.0 100.0 106.0 100.9

Source: 1989 Sociat Mobility Study.

It is, perhaps, not an overstatement to suggest that small
business constitutes an important channel for social advancement
in Hong Kong. The existing structures of local manufacturing and
distributive trades make room for entrepreneurial ventures. Ta-
bles 3 and 4 summarize the size structure of the manufacturing
sector and the distributive trades sector respectively. The predom-
inance of small establishments in the two sectors (with the excep-
tions of restaurants and hotels activities, which have average
employment sizes of more than 20 persons) is evident. In relation
to our discussion of opportunities for entrepreneurship, such a
character of the two sectors can be looked at from two perspec-
tives. On the one side, it reveals that competition in the two sectors
is fierce. In the case of manufacturing, local factories depend to a

Chinese Entrepreneurship in Context 17

significant extent on subcontracting with larger firms and upon
orders received through import-export houses (Mok, 1981; 5it,
Wong and Kiang, 1979:339-46; Pang, 1978:121; 5it and Wong,
1989). They have to work very hard to obtain adequate orders to
maintain production at a profitable level. Rush jobs and demands
for services marginal to the main production lines are also ac-
cepted to keep production running (Sit and Ng, 1980:508). The
competition is especially keen as entry is generally easy; “mush-
room firms” grow quickly to make the best of a booming market.
On the other side, such an industrial structure allows entrepre-
neurs with limited capitals to enter for the competition. In many
instances, it is more crucial to have the right connections (espe-
cially those related to the subcontracting networks) than to raise a
large amount of capital to start one’s business in the field (Vong,
1993). The notion of centrifugal forces within the Chinese firm, as
depicted by Wong (1988b), only confirms our discussion of the
opportunities in the manufacturing sector of contemporary Hong
Kong. For the industrial entrepreneurs deliberately choose to start
their careers in those industries “with a view as to its growth
potential and the prospect of acquiring sufficient know-how to set
up on their own” (Sit and Wong, 1989:104). Their working experi-
ences provide them with the basic understanding of the opera-
tions of their businesses as well as with the business contacts for
starting their production. So the operations of the subcontracting
networks in the manufacturing sector encourage entrepreneur-
ship. While larger firms are happy to utilize the subcontracting
connections to shift risks of production in fluctuating markets to
smaller factories, small factories are given opportunities fo find
their niches in the networks.
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In the above discussion, we have only reviewed the structur-
ing of opportunities in the manufacturing sector. As regards the
operations of distributive trades, they are not as well documented
as those in manufacturing. However, as we may observe from the

Table 3 Average Number of Persons Engaged per Establishment
Analysed by Activity in 1984 and 1988

ivi A d per establishment e s o .
Activity VCrAge persons engaEeTy statistics in Table 3, it is safe for us to assume that the predomi-
1984 1588 % change nance of small establishments in distributive trades would also
Wholesale 458 4.57 0.22 give much room for entrepreneurship. For wholesale, retail, and
] ' import/export activities, compensation of employees and operat-
Retail 3.37 371 +10.09 : A
607 5 88 513 ing expenses constituted 9.3-17.3 per cent of total sales and other
Import/Export ) ' ) receipts in the period 1984-1988 (Census and Statistics Depart-
Restanrants 2291 22.05 =73 ment, 1990:114). The major item in the cost composition lies in the
Hotels/Boarding houses 28.31 2269 1983 cost of goods sold. Entrepreneurs can start their businesses with
Overall 591 6.01 +1.69

small structures, both in terms of assets and size of establishment.

To recapitulate, the economic sfructure of contemporary
Hong Kong provides people with much opportunities for entre-
preneurship, In the first place, the expansion of the economy in
the past four decades has given rise to many new forms of eco-
nomic activities which are open to entrepreneurial ventures. Sec-
ondly, the structure of the economy, that is the predominance of

Source: Census and Statistics Department, 1990a:113.

Table 4 Distribution of Manufacturing Establishments and local small establishments, encourages people to appropriate op-
Employment by Size (%) portunities opened up in the process of economic development in
the forms of small businesses and self-employment. In a sense, the
Size of Establishment Employment economy is structurally conducive to entrepreneurship.
establishment 1961 1971 1981 1991 1961 1971 1981 1961
1-9 389 519 654 732 60 69 133 186 Entrepreneurial Strategy and Mobility Experience:
10-19 216 191 156 129 84 75 109 123 Entrepreneurship or Bureaucratic Career?
20-49 182 155 11.1 87 151 140 179 187
50-99 67 66 47 31 124 132 162 148 But to show that the economic environment of Hong Kong is
100199 40 39 20 13 147 157 144 125 conducive to entrepreneurship is insufficient to explain why the
200499 25 21 09 06 203 186 137 134 Hong Kong Chinese are so keen to run their own business. More
500 and over 08 07 03 01 229 242 136 98 importantly, as we have tried to point out in our literature review,
the really pertinent question is not so much why are the Hong
Sources: Sit, et ak., 1979:25-6; Kong Chinese so inclined to entrepreneurship as who are more
Census and Statistics Department, 19900:38; likely to adopt the entrepreneurial strategy in their pursuit of

Industry Department, 1993:21-2, economic interests? Furthermore, we have argued that the Hong
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Kong Chinese notion of entrepreneurship has to be understood
not as a quest for cultural values as such, but as a repertoire of
economic action for individuals in a given economic context.

In the 1989 Social Mobility Survey, respondents of the em-
ployee status were asked of their intention to start their own
business. In all, 46.1 per cent of them gave the answer that either
they had previously made the attempt to start their business or
had the desire for entrepreneurship. To probe the associations
between the drive towards entrepreneurship and various back-
ground variables (such as place of birth, education attainment,
and the experience of interruption in schooling), it is found that
those inclined towards running their business were more likely to
be born in Hong Kong (3°=9.31806, df=1, p<.005). The desire for
entrepreneurship is not related to the level of education and the
experience of interruption in schooling of the respondents. Our
data suggest that the motivation for starting one’s business is not
initiated by the frustration of being a migrant and late-starter in
social advancement. Nor is it simplistically generated by non-ful-
filment in the educational channel. The point is not that entrepre-
neurship as a strategy of social advancement has nothing to do
with one’s frustrations, But the frustrations are from other
sources.

Indeed, if “blocked mobility” functions as the mechanism for
triggering off one’s desire for entrepreneurship, it would work
well mostly among those who feel the urge for social ad-
vancement. Otherwise put, unless we expect the drives towards
success and mobility are simply randomly distributed, there are
differences in one’s perception of the meaning of success and thus
variations in one’s sense of urgency in appropriating the entrepre-
neurial strategy. More importantly, there is no reason why we
have to confine our analysis of the motivation of entrepreneurship
to reactions to frustrations and “blocked mobility.” The orienta-
tion to entrepreneurship can be reactionary as well as induced by
optimism generated by upward mobility. Table 5 sums up the
connection between inter-generational mobility experience and
one’s inclination to starting a business.” Respondents who are
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most positive towards entrepreneurship are found among those
who have experienced downward mobility from Class I (i.e. ser-
vice class) and those have moved up from Class II (intermediate
class) to Class I, and from Class IIf (working class) to Classes Iand
1. Mobility experience works two-ways. The impetus for entre-
preneurial ventures among those who have experienced down-
ward mobility from Class I to Classes I and ITI can be seen as the
exemplary cases of a combination of an urge for success and
frustration in social advancement. Given their origins in Class [
and the subsequent experience of sliding down the mobility lad-
der, this group of respondents has felt the frustrations and depri-
vations of downward mobility most intensely, and
entrepreneurship has probably been the only available option
they can take for fighting their way back to the upper end of the
social hierarchy. However, it should be noted that downward
mobility per se does not initiate the entrepreneurial drive. As
shown in Table 5, respondents of the origin of Class Il with down-
ward mobility experience to Class Il do not give the same degree
of positive response towards running their businesses. Blsewhere
in our analysis of the mobility pattern of Hong Kong (Weng and
Lui, 1992a), we have found that there is a class boundary between
Classes | and II on the one side, and Class III on the other. Down-
ward movement from Class I to Class III is like crossing a
“threshold,” with a dampening effect on the individuals” hope of
returning to non-manual jobs.
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Table 5 Attitudes towards Entrepreneurship and Further Studies
According to Mobility Experience

Origin Destination  Positive attitude towards  Positive attitude towards

entreprencurship (%) further stodies (%)
[ I 40.0 55.3
H 63.6 54.8
I 333 26.7
H | i 54.3 70.2
n 50.0 497
1¢) 41.2 29.8
Ii I 51.5 77.1
I 54,1 5L5
1l 46.0 248

Notes: I = Service class; I = Intermediate class; HI = Working class.
Source: 1989 Social Mobility Study.

Table 5 also reveals that upward mobility experience is associ-
ated with a high percentage of positive response to entrepreneur-
ship. Those who have moved from Class II to Class |, and from
Class III to Classes I and II have been energized by the optimism
generated by upward movements in the social ladder. Entrepre-
neurship can be a means for further advancement; being one’s
own boss will be a major leap in one’s career. Their experience of
being upwardly mobile gives them confidence of mobility by their
own efforts and generates higher expectations of life. Entrepre-
neurial ventures serve as the connecting point between previous
self-striving efforts in the course of upward mobility and further
advancements in their future careers.

Those who are least positive towards entrepreneurship are
found among respondents remaining in the class positions of their
origins. Immobility seems to lead the respondents towards a
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structured career — they are happy to stay in their class positions,
pursuing the typical career strategies of their own classes.

Obviously, entrepreneurship is not the only strategy available
for social advancement in contemporary Hong Kong. Equally
important is the channel of bureaucratic career by means of cre-
dentialism (also see W. P. Wong, 1992:169-70). In fact, the neglect
of the strong desire for education among the Chinese in the litera-
ture on entrepreneurship is rather striking (but see Rozman, 1991
for a discussion of different types and strands of Confucianismy).
Such neglect is problematic not only in that it fails to take note of
the traditional emphasis on education and the viability of social
advancement through education. More importantly, it fails to give
a realistic assessment of the economic success of East Asian capi-
talism. If entrepreneurship constitutes an essential element of the
success formula of the economies of Hong Kong and Taiwan, it is
equally important to recognize that their success also hinges upon
efficient managerialism in both the private business world and the
governmental administrative apparatus. To make sense of the
Hong Kong Chinese entrepreneurial strategy, we also need to
understand the orientation towards the other channel of social
advancement, viz education.

The respondents were also asked whether they had thought
of further studies after work. Of them, 41.9 per cent gave positive
answers, that is either they had tried to attend courses or had an
interest in further studies. The inclination for further studies is
associated with the birth place (3*=55.38523, df=1, p<.0001} and
education attainment (x2=146,64871, df=3, p<.0001) of the respon-
dents. Those who were born in Hong Kong and of higher educa-
tion level were positive towards the idea of further studies. Unlike
the entrepreneurial strategy which can be used by those relatively
deprived of human capital for social advancement, further studies
as a means to improve one’s status only makes sense to people
who are equipped for this strategy. One needs to have sufficient
human capital to pursue this mobility strategy.

While education attainment is critical to deciding on the rele-
vance of further studies for one’s career strategy, mobility experi-
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ences have a significant impact on the likelihood of its adoption.
Table 5 shows that those respondents who had experienced up-
ward mobility, from Class III to Classes 1 and II, and from Class Il
to Class I, were most likely to have attempted or would like to
pursue further studies. Such thirst for education can be seen as a
continuation of their proven successful strategy for mobility, i.e.
mobility through the education channel. The channel to move to
professional, administrative, technical and office work of the ser-
vice class and the intermediate class is primarily structured by
bureaucratic practices and credentialism. For the respondents
who had been successful in moving upward to these class posi-
tions, status had been achieved by performing well in the educa-
tional system. Their positive attitude towards further studies was
a reflection of their mobility experience as much as their commit-
ment to bureaucratic careers.

As to the orientation to further studies, origin in Class I seems
to make a special impact on the respondents’ emphasis on educa-
tion. For the immobile service class as well as those who had
experienced downward mobility to Class II, there was a slightly
higher than average positive response to the question of further
studies. This shows the impact of fathers’” human and cultural
capital on the respondents’ attitude towards further studies and
the relevance of credentials in their current jobs. But it is the
comparison between the Class [ origin respondents and the up-
wardly mobile service class respondents which is most interest-
ing. There is a high percentage of positive responses to further
studies among the latter. Their mobility experience gives spur to
the quest for education.

So far, what we have tried to argue is that the drive towards
entrepreneurship as well as credentialism are embedded in one’s
class position and mobility trajectories. That there are variations in
the respondents’ attitude towards entrepreneurial ventures serves
to illustrate the inadequacy of a simplistic culturalist thesis. To
take entrepreneurship simply as some given Chinese culture does
not help to answer the original question concerning the wide-
spread entrepreneurial manoeuvres in Taiwan, Hong Kong, and
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Overseas Chinese communities. The missing links are: who are
the entrepreneurs? and why do they launch onto an enirepreneusr-
ial career? Furthermore, our findings suggest that there are differ-
ent meanings behind the desire for starting one’s own business.
Those experiencing downward mobility from Class [ and the oth-
ers moving up from Classes II and III surely pursue entrepreneur-
ial ventures for very different reasons. If culture matters at this
point, it is more a repertoire of economic actions from which the
respondents choose for interpreting their behaviours than a set of
values defining the ultimate objectives of action. Even if one can
trace the elements of the entrepreneurial spirit back to sources in
Chinese folk culture and traditions, it still begs the question. The
more interesting research question is under what situations
would someone adopt the entrepreneurial strategy? Our answer:
itis structured by one’s mobility experience which, in turn, condi-
tions one’s perception of the meaning of economic success and the
choice of action for social advancement. Traditions and folk wis-
dom emphasizing the entrepreneurial spirit are “tool kits” or rep-
ertoires for econornic action, shaping the organization of practices
rather than determining the ends to which actions are oriented.
Culture itself does not determine how it should be appropriated.
But life chance and fate in the class structure do.

In other words, entrepreneurship is an economic strategy for
social advancement. Our emphasis on the strategizing aspect does
not deny the relevance of the family as the unit of economic
action. In fact, social advancement is still a collective, familial
effort for the Hong Kong Chinese (see, for example, Salaff, 1981).
The family serves as an agent for pooling and alloccating resources
for an individual’s mobility. While the abstract ideal of family
prestige may have faded, the economic well being of the kins is
still an important practical concern of the local population (Lau,
1981). The family plays an important role in the actual process of
strategizing. It is because of this focus on the strategizing practice
that we can understand how entrepreneurship can fit in with
some people and not the others. The same is true for the strategy
of credentialism. As a consequence of economic development, the
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social structure of contemporary Hong Kong has opened up a
wide variety of channels for mobility. Entrepreneurial ventures
constitute one of the available options; and bureaucratic careers
(as professional administrators and managers) form another. Each

of them attracts followers of different backgrounds and fates in

the class structure Chinese culture does not inform who should
take which ....a of strategy. Rather, these followers draw upon
different sources of Chinese culture to construct their lines of
action (for a further elaboration of the connection between culture
and social action, see Wong and Lui, 1992b).

Concluding Remarks

The arguments developed here point to two issues concerning the
analysis of Chinese entrepreneurship. First, in our review of the
literature on Chinese entrepreneurship and our study of the con-
nection between mobility experience and drives towards running
one’s own business, we have suggested that the notion of entre-
preneurship is more a repertoire of economic actions than norma-
tive values governing economic behaviour. The inadequacy of the
culturalist approach lies in its failure to see how cultural elements
are appropriated for developing strategies for social advance-
ment. The entrepreneurial spirit works as a “tool-kit” and is called
upon for selecting the lines of economic actions, rather than defin-
ing ends and objectives. In this way, we see entrepreneurship as
an economic strategy through which individuals, under given
conditions and constraints, work out their ways for climbing up
the social ladder.

Secondly, entrepreneurship as an economic strategy is one
among many viable options and attracts people of certain mobil-
ity experiences. Channels of social advancement, even for the
poor, are not confined to entrepreneurial ventures. Education and
the related careers in bureaucratic organizations in the business
world as well as in the government apparatus constitute other
major channels of mobility. Our emphasis on strategizing leads us
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to investigate the choice of different strategies among people of
different backgrounds. Entrepreneurship or managerialism: it is
only with the availability of choices that strategizing makes sense.
More interestingly, it also leads us to rethink the social and eco-
nomic conditions bringing about rapid growth and economic suc-
cess of Hong Kong and Taiwan in the post-war decades.
Entrepreneurship alone is insufficient to guarantee growth and
development. The growing interest in the role of the state in the
research on economic development {on Hong Keng, see Castells,
Goh and Kwok, 1988; Schiffer, 1991; on Taiwan, Amsden, 1979
and 1985) only reminds us that a study of the managerial strategy
is long overdue. A one-sided emphasis on the entrepreneurial
strategy can, at best, get half of the success stories of these econo-
mies right.

Notes

1. Our discussion is based upon the result of a Hong Kong-wide
survey conducted in 1989. Our target population consisted of
male household heads aged 20 to 64 in January 1989; our
sampling frame, Hong Kong-wide households randomly cho-
sen from district- and block-stratified sample blocks, was pro~
vided by the Census and S5tatistics Department. We
successfully interviewed 1,000 household heads. The techni-
cal details can be found in Wong and Lui, 1992a,

2. For a discussion of small business as entrepreneurial activity,

see Chan and Lau, 1993.

3. Our class scheme is adopted from Goldthorpe (1987). In the

following discussion, instead of using the original 7-category
scheme, we shall use a simplified version by collapsing the
seven classes into three aggregated categories. So thereafter,
Class I denotes “service class” (professionals, administrators,
managers, higher-grade technicians, and large proprietors),
Class II “intermediate class” (routine non-manual employees,
small proprietors, artisans and contractors with or without
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employees, lower-grade technicians and supervisors of man-
ual workers), and Class III “working class” (skilled, semi-
skilled and unskilled workers).

References

Amsden, A. H. 1985. The state and Taiwan’s economic devel-
opment. In Bringing the state back in, ed. P. Evans, D.
Rueschemeyer, and T. Skocpol, pp. 78-106. Cambridge: Cam-
bridge University Press.

w—. 1979, Taiwan’s economic history: a case of étatisme and a
challenge to dependency theory. Modern China 5, no. 3:341-79.

Basu, E. O. 1991, Profit, loss, and fate: the entrepreneurial ethic
and the practice of gambling in an overseas Chinese commui-
nity. Modern China 17, no. 2:227-59.

Castells, M., I.. Goh, and Y. W, Kwok. 1988. Economic develop-
ment and housing policy in the Asian Pacific rim. Monograph
37, Institute of Urban and Regional Development, University
of California at Berkeley.

Census and Statistics Department. 1990a. A review of the distrib-
utive trades sector in Hong Kong from 1984 to 1988. In Hong
Kong monthly digest of statistics, November, pp. 111-16. Hon
Kong: Government Printer. .

———. 1990b. Annual digest of statistics: 1990. Hong Kong: Govern-
ment Printer.

Chan, K. F., and T. Lau. 1993, Are small business owners /manag-
ers really entrepreneurial? Entrepreneurship and Regional Devel-
opment 5:359-67.

Chu, Y. W. 1988. Dependent industrialization: the case of the
Hong Kong garment industry. Unpublished M.Phil. thesis,
University of Hong Kong.

Collins, R. 1980. Weber's last theory of capitalism, American Socio-
logical Review 45:925-42.

Chinese Entrepreneurship in Context 29

Gates, H. 1992. Small fortunes: class and society in Taiwan. In
Tatwan: beyond the economiic miracle, ed. D, E. Simon, and M.
Kao, pp. 169-85. Armonk, NY: M. E. Sharpe,

——. 1979. Dependency and the part-time proletariat in Taiwan.
Modern China 5, no. 3:381-408.

Goldthorpe, ]. H. 1987. Social mobility and class structure in modern
Brifain, Second Edition. Oxford: Clarendon Press.

Granovetter, M. 1985, Economic action and social structure; the
problem of embeddedness. American Journal of Sociology 91:481-
510.

Harrell, S. 1985. Why do the Chinese work so hard? Modern China
11, no. 2:203-26.

Industry Department. 1993. Hong Kong's manufacturing industries:
1993. Hong Kong: Government Printer.

Landsberg, M. 1979. Export-led industrialization in the third
world. The Review of Radical Political Economies 11:50-63.

Lau, 5. K. 1981. Chinese familism in an urban-industrial settings:
the case of Hong Kong. Journal of Marriage and the Family 43, no.
4:977-92,

Lui, T. L, and S. W. K. Chiu. 1993. Industrial restructuring and
labour market adjustment under positive non-intervention-
ism. Environment and Planning A 25:63-79.

Mackie, J. A. C. 1992. Overseas Chinese entrepreneurship. Asian-
Pacific Economic Literature 6, no. 1:41-64.

Marshall, G. 1982, In search of the spirit of capitalism. London:
Hutchinson.

Mitchell, R, B. 1969. Levels of emotional strain in Southeast Asian
cities, Vols. I & IL Taipei: Orient Cultural Service.

Mok, V. 1981. Small factories in Kwun Tong. In Social life and
development in Hong Kong, ed. A. Y. C. King, and R. . L. Lee,
pp. 81-104. Hong Kong: The Chinese University Press.

Molley, S. 1980. Max Weber and the religions of China: any way
out of the maze? British Journal of Sociology 31, no. 3:377-400.



30 Chingse Entrepreneurship in Context

Pang, W. N. 1978. From squatter settlement to industrial estates.
Unpublished Ph.D. thesis, UCLA.

Redding, S. G. 1990. The spirit of Chinese capitalism. Bedlin: de
Gruyter.

——. 1988. The role of entrepreneur in the new Asian capitalism.
Irt In search of an East Asian development model, ed. P. Berger, and
H. H. M. Hsiao, pp. 99-111. New Brunswick: Transaction
Books.

Rozman, G. 1991. Comparisons of modern Confucian values in
China and Japan. In The East Asian region, ed. G. Rozman, pp.
157-203. Princeton: Princeton University Press.

Salaff, J. 1981. Working daughters of Hong Kong. Cambridge: Cam-
bridge University Press,

Schiffer, ]. 1991. State policy and economic growth: a note on the
Hong Kong model. Internstional Journal of Urban and Regional
Research 15, no. 2:180-96,

Shieh, G. 5. 1992, "Boss” island. New York: Peter Lang.

. 1989, Black hands becoming their own bosses — class mobil-
ity in Taiwan’s manufacturing factories. Taiwan: A Radical
Quarterly in Social Studies 2, no. 2:11-54.

Sit, V., and S. H. Ng. 1980. Ambulatory labour in Hong Kong.
International Labour Review 119:505-14.

Sit, V., and S. L. Wong. 1989, Small and medium industry in an
export-oriented economy. Hong Kong: Centre of Asian Studies,
University of Hong Kong.

Sit, V., 5. L. Wong, and T. S. Kiang. 1979. Small scale industry in a
laissez-faire economy. Hong Kong: Centre of Asian Studies, Uni-
versity of Hong Kong.

Stites, R. W. 1985. Industrial work as an entrepreneurial strategy.
Modern China 11, no. 2:227-46.

Swidler, A. 1986. Culture in action. American Sociological Review 51,
no. 2:273-86.

Chinese Entrepreneurship in Context 31

Torrance, J. 1974. Max Weber: methods and the man. European
Journal of Sociology XV:127-6b.

Vong, V. K. 1993, Local entrepreneurs under the relocation pro-
cess. Unpublished- M.Phil. thesis, The Chinese University of
Hong Kong.

Weber, M. 1964. The religion of Ching. New York: Free Press.

., 1948, The protestant sects and the spirit of capitalism. In
From Max Weber, ed. H. H. Gerth, and C. W. Mills, pp. 302-22.
London: Routledge & Kegan Paul.

——. 1930. The protestant ethic and the spirit of capitalism. London:
Allen & Unwin. '

Wong, 5. L. 1992, Prosperity and anxiety in Hong Kong reexam-
ined. In The development of social indicators research in Chinese
societies, ed. S. K. Lau, et al, pp. 217-33. Hong Kong: Hong
Kong Institute of Asia-Pacific Studies, The Chinese University
of Hong Kong,.

—. 1988a. Emigrant entrepreneurs. Hong Kong: Oxford Univer-
sity Press.

——. 1988b. The applicability of Asian family values to other
sociocultural settings. In In search of an East Asian development
model, ed. P. Berger, and H. H. M, Hsiao, pp. 134-52. New
Brunswick: Transaction Books.

——. 1988c. Prosperity and anxiety in Hong Kong. In Conference on
successful economic development strategies of the Pacific rim nations,
pp. 549-54. Taipei: Chung Hua Institution for Economic Re-
search Conference Series No. 10,

——. 1986, Modernization and Chinese culture in Hong Kong. The
China Quarterly 106:306-25.

Wong, W. P. 1992. Social indicators and mobility experience in
Hong Kong. In The development of social indicators research in
Chinese societies, ed. S, K. Lau, et al, pp. 161-74. Hong Kong;:
Hong Kong Institute of Asia-Pacific Studies, The Chinese Uni-
versity of Hong Kong.



32 Chinese Entrepreneurship in Context

Wong, W. P., and T. L. Lui. 1992a. Reinstating class. Hong Kong:
Occasional Paper No. 10, Social Sciences Research Centre, Uni-
versity of Hong Kong.

-, 1992b. Morality and class inequality. Paper presented at the
conference on 25 Years of Social and Economic Development
in Hong Kong, December 16-19, Centre of Asian Studies, Uni-
versity of Hong Kong.

Zukin, S., and P. DiMaggio. 1990. Introduction. In Structures of
capital, ed. S. Zukin, and P. DiMaggio, pp. 1-36. Cambridge:
Cambridge University Press.

EYNCUE SN of 4 Vg

ER%E  EHER

( O )

EXERANMABRBEHEARRERNN R - Bk EER
BT AEBARISORR » 18 tH B B RU S SR R N R A A B ) ——
—EHRERAR ARG ET R 5 —ERERAERET AR
BE - FAEAREHETERIXHRBETANRE - EEXE
o BEREEACERBENES  LASEIRTANTER
B RAIEABRRETAZIE  MAR—ERETHER
A RIEE -

EEHETSIA [ —NWN\NFEEBHLERBAE | ERERS
FEABIETHZEK - BRBERAREHIRERA,—ELY
B2 REG o MBI R GWR  Th—BERAE - W RUNE
RATZREREE - BILFAR > TRAERS  EERFER
G BRI FRER E—RE  RREERNE LR -
BB 25 T B Z O TR -

R FRENAEAFINEARIEER I - \THBE
TIIMBERRE © B EAA S RB RIS Z R -



	HKIAPS_OP38
	HKIAPS_OP38-19

